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I n t e r e s t i ng  informat ion  as to the effect of the synthe t ic  indigo 
on the product ion  of the natura l  color is g iven in a paper  by  Pro-  
fessor  H e n r y  E. A r m s t r o n g  at  a mee t ing  of one of the sections 
of the Royal  Society of Ar t s  (Jour. Roy. Soc. Arts, vol. lxvii, p. 
446, I919).  When  synthetic indigo was first put on the market  by 
the Germans (1897), the area occupied by the indigo culture was 
1,688,o42 acres. Up to that time the industry had been very pros- 
perous, but the synthetic product at once began to compete, and when 
the war  broke out in 1914 the acreage had fallen to 15o, ooo , about 
one- tenth  the original.  The  war,  of course, by  cu t t ing  off the 
oppor tun i t i es  of German  compet i t ion,  gave  a chance for advance-  
men t  of the cul t ivat ion of the plant ,  and by 1917 the acreage had 
increased to three and one-half  t imes tha t  of the preceding  five 
years .  The  g rea tes t  increase was  in Madras ,  but  the encourage-  
men t  has fallen off mate r ia l ly  wi th  the cessat ion of hostilities, 
and  the product ion  of the na tura l  color is diminishing.  In  view 
of wha t  the Amer i cans  have accompl ished  it is l ikely tha t  the 
na tura l  p roduc t  will soon cease to be an impor t an t  factor  in the 
dye-s tuff  market .  H . L .  

An Ex tens ion  of Appl ied  Chemis t ry .  (Amer. Chem. Soc. Ne;z,s 
Service.)--Department stores  and mail order  houses are now in- 
s ta l l ing chemical  laborator ies  as par t  of their  organiza t ion  and are 
re ta in ing  chemis ts  by  the year.  

One large dry  goods  firm in a city of the N o r t h w e s t  has a com- 
plete l abora to ry  in full v iew of cus tomers  in which tests  of all 
kinds of merchandise  are conducted.  T h e  exact  kind of dye in 
fabrics, the fibres which they  contain,  whe the r  cot ton or wool or 
siJk, or  mixtures  of  various threads, can thus be determined to the 
sat isfact ion of both  merchan t  and consumer .  

By  hav ing  the chemis t  cont inual ly  checking up on qual i ty  of 
products ,  large houses which sell merchandise  by parcel  post  over  
wide areas  can describe exact ly  eve ry th ing  enumera ted  in their  
catalogues.  T h u s  they  do not gua ran tee  articles until they have 
had them tho rough ly  examined.  As cus tomers  are so scat tered 
over  the country ,  accura te  descr ipt ions  of merchandise  p reven t  
misunders tand ings .  The  cu t t ing  down of unnecessary  corre- 
spondence is one of the economies  which has resul ted f rom tak ing  
in a chemical  par tner .  

Much as does big business  make  use of chemis t ry  at the pres-  
ent time, it was only about a quarter  of a century ago that it even 
sensed the relat ion of research to success in manu fac tu r i ng  
and commerce .  
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